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HOW TO CLAIM YOUR GOOGLE 

MY BUSINESS LISTING



How to claim your business listing - Overview
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• If your business already exists for a while, it’s probably on Google My 

Business already

• Same if recently has changed location, name, phone or any other 

important information. In these cases, you only need to claim location 

ownership

• If you have a completely new business, then you have to start the 

process from scratch



How to claim an existing location [VIDEO]
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• Find the location on Google or Maps by 

searching your business name

• Click on “own this business”

• Choose a way to verify: phone, email or 

postcard



How to create a new location [VIDEO]
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• Create the location on the map

• Fill in the location name, address, pin 

and category

• Choose a way to verify: phone, email or 

postcard

• How to request access if someone else 

in your company has already claimed a 

location



Managing users and roles
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• Fill in the location name, address, pin 

and category

• Choose a way to verify: phone, email 

or postcard

• How to request access if someone else 

in your company has already claimed a 

location



HOW TO OPTIMISE 

YOUR LISTING



How to optimise your listing - Overview
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• Google My Business menu has several options. You can 

optimise your profile updating details under five sections: 

Info, Reviews, Photos, Products and Services

• Initially we’ll focus on what to do under Info and Photos. 

These are the most essential items that your potential 

customers will see and use to judge your online presence



How to optimise your listing - Basic Information [VIDEO]
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How to keep your profile up to date
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• Any user on Google can suggest changes. Sometimes Google 

accepts them weeks later, after a manual check was done, 

sometimes the change happens instantly

• In other cases, Google compares the details (NAP) vs other 

sources, such as your website, social media channels and other 

third-party sources, so keep all up to date

• Remember to update when things change: opening hours, bank 

holidays, phone number, etc

• For instance, with the Covid-19 pandemic forcing locations to close 

temporarily, Google automatically added “temporarily closed” to 

businesses worldwide



How to optimise your listing - Advanced [VIDEO]
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• Business description: optimise your profile for commercial 

keywords in your area

• Service area: let customer know where you can serve them

• Attributes (Highlights, Covid-19 safety requirements, service 

options)

• Questions & Answers: where they appear, how to reply and 

how to future-proof what your customer needs

• How your website content influences your GMB results



Photos: add or update your cover photo and logo
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Classify your images per category
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Questions & Answers: reply for your future customer
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• Many of your customers have the same questions: help 

them before they have to stay on the phone to reach 

someone

• Any Google user can answer these questions, but they 

might not have the right answer. You're the best person to 

do it

• Questions & Answers: where they appear, how to reply 

and how to future-proof what your customer needs

• How your website content influences your GMB results



HOW TO PROMOTE POSTS, 

PRODUCTS AND SERVICES



How to create a Google Post

18

• Google posts work in a similar way than a Facebook post. Any 

company announcement can be done here: special offers, events, 

blog content, anything related to your company can be promoted

• Posts usually remain live for 7 days, so treat this as a temporary 

announcement. For products and services, use the appropriate 

functionality

• These go live instantly and can be edited later if required



How to create a Google Post - Good examples
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Covid-19 updates
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• Google Covid-19 updates: one of the recent updates on 

GMB. These messages are highlighted on your profile just 

below the NAP information

• Use to update customers about store rules, encourage 

online shopping and any other updates



How to create products and services
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WHY REVIEWS ARE IMPORTANT 

AND HOW TO MANAGE THEM



Why reviews are important?
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Reviews are important for two reasons: 

1. How people perceive the quality of what you do or how 

much your care about customers 

2. They're a ranking factor that Google uses to decide what to 

show when people search for non-branded terms (e.g. “car 

insurance in Dublin”) 

• When you reply to a review, the answer is provided for 

that customer and for those who are still considering to do 

business with you



Reviews influence the local pack
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• Let’s say someone Googled “emergency dentist in Dublin”. 

There are many companies that are a match for that search. 

How does Google know what to show?

• Nobody knows all the ranking factor Google applies, but we 

do know that reviews are one of them, In every shape and 

form: how many stars you got, number of reviews and the 

words used by customers are important

• The location of the user is also extremely important, as 

Google tend to show brokers near where the search was 

made (implied location) or near the location intended 

(explicit location)

• A broker located in D4 is more likely to appear for “life 

insurance in dublin 4” or nearby areas than “life insurance in 

d1”. This can change per location or per user, on a daily 

basis



Analyse your competitors
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• Look at other brokers in the area to see what people like 

about them and how they manage their Google My Business

• Do they have a good score, reply to good and bad reviews? 

Good images, products, opening hours up to date?

• See how do your business benchmark vs them. Anything you 

can learn to improve the customer perception of your 

services?

• As you move the map, zoom in or out, more brokers will 

show up. See which optimisation they’ve done



Comprehensive replies + using keywords
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• When you reply to a customer, you’re helping them but also 

potential new customers who are browsing where to get insurance 

from

• Use these to improve your service. Don’t just give a standard 

answer for everyone

• Happy customers using keywords and positive language can help 

you improve local pack rankings and brand perception



HOW TO SEE YOUR GMB RESULTS 

ON GOOGLE ANALYTICS



Why seeing your GMB activity on Google Analytics is important
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• Sessions and leads from Google My Business fall under “organic” 

in Google Analytics. The work you’ve done so far is one of many 

things done as part of local SEO

• Knowing how people behave on your website after coming from 

GMB is important to attribute credit to the right channel. Ultimately, 

you want to know if this work is driving business

• This tracking is not enabled from default on Google Analytics. You 

have to create a UTM tag to attribute this data (sessions, users, 

transactions, leads, etc) to GMB

• In this example, we can see that 37.75% of all leads came from 

Google My Business, the second most important source of 

customers for this company

• All advertising must comply with the Central Bank of Ireland’s Consumer Protection Code, which you can find a copy of at 

www.centralbank.ie

• Another important legal requirement is to ensure that your website is compliant with Cookie requirements and the GDPR 

regulation. Further information on this can be found at www.dataprotection.ie

http://www.centralbank.ie/
http://www.dataprotection.ie/


Creating an UTM tag and applying to your links in seconds
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• UTM (Urchin Tracking Module) parameters are used to track 

effectiveness of marketing campaigns. These can include a source 

(e.g. Google, Bing), medium (e.g. cpc, email, organic) and name 

(e.g. BlackFridayNewsletter) 

• To keep it simple, for Google My Business you can use: 

https://www.companywebsite.ie/?utm_source=GMBlisting&utm_me

dium=organic

• Simply update your website on Google My Business with this link. 

Anything after the “?” is a tracked, so the browser will load the 

page normally as if didn’t have this code.

• The same name under source in your UTM code will show up 

automatically on Google Analytics, where you can see the results



HOW TO READ YOUR GOOGLE 

MY BUSINESS INSIGHTS



GMB Insights [VIDEO]
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• What types of insights and timeframes are available

• Queries: how to read and why they're very important to uncover 

how people find your on Google Search and Maps

• Search types: direct, discovery and branded

• Google Search vs Maps: how popular you’ are in each one

• Customer actions: website visits, direction requests and calls (they 

won't match all your calls, only those who clicked on the link)

• Direction requests: which cities are your customers coming from. 

Zoom in and out on the map to consolidate data

• Phone calls: how to see calls you're getting per day of the week 

• Photo views and quantity checked by your (potential) customers. 

How to easily compare you vs nearby competitors

• How to read your GMB insights (calls, direction requests, etc)



Recap



Takeaways
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• Your Google My Business listing might already exist regardless of 

you managing the account or not

• Optimise the account and keep it all up to date. Users can suggest 

changes and Google accepts them without your action

• Explore your profile to find out what is available. Different types of 

business have unique features, so explore as much as you can

• Your online presence is representative of how new potential 

customers will perceive you. Make sure to reply to your reviews 

and keep customers up to date with FAQs, offers and other 

relevant updates

• Make sure to track your GMB Results to find out if you’re doing 

things right



Thank you


